PRESS RELEASE

Keenan Auto Body East launches Clyde and Seek Wednesdays.

Clifton Heights, Pa. September 6, 2007 –Marketing Director, Craig J. Camacho announced the launching of Keenan’s new promotional community driven ad campaign, Clyde and Seek Wednesdays.  Every Wednesday during the Eagles regular season, Keenan Auto Body will be giving away $100 to a lucky person spotted by Clyde touting the Keenan logo on the back of their vehicle.  “We are running this promotion hand in hand with our advertising on Monday night’s post game show between 7pm and 8pm on Comcast Sports Net”, stated Camacho. 

The Keenan Logo’s can be picked up at our East location, or at any one of our participating local sponsors.  Please visit us at www.keenanautobody.com for a list of sponsors and more information about Clyde and Seek Wednesday.

Founded in 1952 by Joseph T. Keenan and acquired by his son Donald in 1979, the family owned collision center is one of the largest of its kind in the Northeast region. Each of the 8 Keenan locations is equipped with state of the art computerized measuring systems, high- end frame equipment, resistant spot welders, heated downdraft paint booths, damage analysis bays, and all of the modern equipment used in today’s collision repair industry. 

“We are excited to launch this new promotion as a pilot at our East location located across the street (Baltimore Pike) from Kmart in Clifton Heights.  If all goes well, we will be rolling this out at a select few of our other locations”.  “It’s a real win-win campaign, the customer gets $100.00, the sponsors get exposure, and we get high traffic low cost advertising”.  

For additional information, contact marketing director, Craig Camacho @610-587-3187.

